
BRAND GUIDE
A detailed summary of proper logo usage, color palette, typography, and creative 
asset design for the Yellow Ribbon Fund.
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LOGO VARIATIONS & COLORS

RETIRED LOGO & COLORS 

YRF LOGO BLACK
(to be used on white/light backgrounds)

LOGO MARKYRF LOGO WHITE
(to be used on black/dark backgrounds)

Not to be used after April 2023 on any marketing collateral, 
social media, or swag/merchandise.

PRIMARY YELLOW
#FFCC66

PRIMARY GRAY
#414042

#E9AB56 #E9AB56

#A7A9ACWEB HIGHLIGHT
#2F7479

#EDEDEE

PRIMARY COLORS:

Should be the first colors used 
in branded items followed by 
secondary colors as needed.

#F9F0D6

RETIRED COLORS
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LOGO ANATOMY

Cap Height definded as the space from 
the bottom to the top of the letter “Y” in 
the logotype.

When using the logo next to other elements it is important to consider it’s 
clear space. Both the full logo and logo mark should allow one “Y” cap height 
around all sides. This should be used as a minimum guide around all sides 
and additional space added when possible.

The logo consists of a logo mark and a word mark. Together these elements 
create the full logo. The logo mark can be used on it’s own, however, the logo 
word mark should never be used alone.

Logo Mark Logo Work Mark

Full Logo
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TYPOGRAPHY & FONT HIERARCHY FOR PRINT

ENHANCING THE LIVES 
OF MILITARY FAMILIES

We were one of the first veteran service organizations to recognize the importance 
of keeping the family together during the critical recuperation phase.

Through the creation of our key programs: Crossroads and Keystone, we are able 
to make an impact on veterans and their families all around the world.

OUR PURPOSE

HEADER FONT FAMILY

Josefin Sans

Yellow Ribbon Fund was established 
in February 2005 to serve our injured 
service members as they returned home 
from the battlefield.

This typeface is to be used on all headers in print and 
web; this includes Taglines, H1, H2 headers as well as 
highlight.

BODY FONT FAMILY

Open Sans
This typeface is to be used on all body text in print and 
web (paragraphs, sentences, descriptions on webpages, 
documents, marketing collateral). 

HEADER 1

Header 3
HEADER 2

HIGHLIGHT

Body Text

Caps Josefin Sans, font size: 12pt, font weight: medium, kerning: 100pt 

Caps Josefin Sans, font size: 30pt, line height: 34pt, font weight: medium

Caps Josefin Sans, font size: 20pt, line height: 27pt, font weight: medium

Josefin Sans, font size: 16pt, line height: 19pt, font weight: regular

Open Sans, font size: 8pt, line height: 12pt, font weight: light

Header 1

Header 3

Body Text

Highlight
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PROPER & IMPROPER LOGO USAGE

IMPROPER LOGO USAGE 

Not to be used after April 2023 on any marketing collateral, 
social media, or swag/merchandise.

EXAMPLES OF 
PROPER USAGE

EXAMPLES OF 
IMPROPER USAGE

(Do not change the colors of 
the logo, do not distort the 
shape, do not add glow or 
shadow to the logo.)

June is


